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Vision Sourd
eye doctor, free to make his or her own decisions about what is best for the continued good vision of the patient,
With the continued support of you and your thousands of colleagues in the Vision Source® network, well remain
true to that mission. Vision Source® will continue to offer unmatched purchasing power, consultative member
service support and innovative practice management and marketing programs. All designed to help you thrive as
an independent practitioner,

V .EEXCHANGE \K201 4

the belief that eye health care is best provided by an independent family
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Enriching lives by enabling independent optometrists to reach their full potential




Managed Care Initiative Survey Screen Shot from Administrator Intranet

Managed Care Initiative Survey

We continue to develop relationships with the warious managed care organizations around the country. It is
essential that we are able to paint an accurate picture of access available locally and nationally within the
Vision Source® network.

Please fill out the survey below for each physical location [office) within your practice.

First Name [ | Last Name [ |
Vision Source Office ID I:I
Practice Name [ |
Address: | |
city | ] State [ wr] ZipCode [ ]
1. How many owner [doctors) do you hawve in location? I:I

2. How many associate doctors (non-owners) do you have in this
location that work:

1 day per week? |:|
2 days per week? I:I
3 days per week? I:I
4+ days per week? | |

3. Are you using the one page diabetes | glaucoma exam reporting D) Yes ) No
form in this location?

4. Are you measuring patient experience (NFS)? () Yes () No

3. How do you measure patient experience (NPS)7? D Do not measure
() Demandforce
() WebSystem3
() Phone calls
© other [

6. What is your average patient satisfaction (NP5} score? I:I

7. How many patient visits do you average per week at this lecation? I:l

8. OF the awverage number of patient visits per week at this location, how many I:I
hawe one of the following risk factors: hypertension, heart disease, diabetes,
tobacco use, obese?

9. What number of the patients from the previous question has a PCP I:l
relationship and has seen the PCP within the last 18 months?

10. What is your current weekly average “extra™ patient capacity for this 1
location?

11. How many patients, aged &5+, do you see per week at this location? I:l
12. How many cataract patients do you refer for surgery per week at this I:I
location?
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